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Hearst Fujingaho provides you with original
and creative 360° media solutions

Hearst Fujingaho is the only publisher in Japan to have a multifaceted identity combining Japanese, French and
American DNA. In July 2011, we became a member of New York-based Hearst, one of the largest media groups
in the United States, and we continue to evolve dynamically. Backed by our long history as a publishing company,
our company values of "high quality content, "

strong brand power," "innovation " and "outstanding management,"
are represented in the common characteristics of each media brand. We aim to demonstrate our collective
strength as "ONE HEARST," by developing cross-media synergies that create new added values and possibilities.
We promote innovation in every aspect of our business, provide our readers with fascinating content and build
innovative partnerships with our clients. We will continue to break new ground as a media conpany that offers
360-degree media solutions integrating print, digital, social media and events.

Nicolas Floquet
Representative Director & CEO
Hearst Fujingaho Co., Ltd.
Hearst Digital Japan Co., Ltd.
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360° (r)evolution
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, Magazines & Digital Magazines
360° support for the perfect wedding
EWDILT AT DEEDERBIDIT NITINELTOHEEIZEBSA.
AoF4 v —ANE[25ans I IT 17 | ISBIESEBRAL TVLEET,
Making wedding dreams come true.

Recognized as “the bible of beautiful weddings”,
25ans Wedding has expanded into online and commerce initiatives.
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25ans Wedding/ELLE mariage/ 25ans

Rond

Commerce 25ans WeddingxRING BELL

Tabloid

Find us on

Facabook " Oniine |

The Kyoto Shimbun/
The Kobe Shimbun/
The Chunichi Shimbun/
The Asahi Shimbun/
Cityliving Fukuoka

Twitter/ Facebook /Pinterest



Wedding Me

[25ans V) IT747 | X [TIv= )T =]
25ans Wedding < ELLE mariage

N=ZMBABEREDNED[25ansTVITT 17| [TV -2V 7 =22 D2EEE LV IITH M1, ThThOBHHEELLEN S,
EHLABE7OE— a3V REEITICENTEET, TRSICMA. AR A NV ETOIRPEEEF v N—V2BLURBEWVWZ—T Y MBIC—FLET,
The Hearst Fujingaho wedding media specializes in comprehensive advertising promotions spanning 25ans Wedding and ELLE mariage print titles and

each website, maximizing the characteristics of each vehicle while taking advantage of expanded target coverage. In addition to these vehicles, a special
tabloid and department store campaigns enhance effective reach to an extensive target audience.
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25ans Wedding
4 times/year
Circulation: 70, 000

Weekling

ONLINE
#38075pPv. B

#307UU. B

Approx. 3. 8million PV*'
Approx. 300 thousand UU™'

*12017412A% As of Dec. 2017
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ELLE mariage
2 times/year
Circulation: 70, 000

ELEE

ONLINE

©20075Pv. B*
#24FE00, B

Approx. 2million PV*'
Approx. 240 thousand UU*'
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Luxury segment
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Couples who spend more
than 6 million yen for the
wedding and related costs.
Accounts for approximately
20% of the market™.

92TV -BELUHE
BRADIERICTE—IL,
Approaching to both the
luxury segment and the
mid-range segment.

hREE

Middle range segment

Y—roheFN6EITEE LD, EIEEA
7"300~6007 AR DFH %o
Couples with 3 million to 6 million yen
wedding-related spending. Accounts for
approximately 60% of the market*2.

BifF&RE

Low-price segment

Y= b2 FOKI2EE LB, KRB AN 300 T AXRE DA 4.

Couples with less than 3 million yen wedding-related spending*2.

2 DF—213201 05\ —ZAMNE AR A R/ AERERICE DV TOET, MIERAICIEEN HBE. IBIER. SIBERSEES 457,

*2Data is based on a survey conducted by Hearst Fujingaho in 2010. Wedding and related expenses include wedding
ceremony, wedding reception, engagement ring and marriage ring cost.



Readers’ Profil

20X F 2530k 5—TvheLEIVIT1 /7 #GEE

General wedding magazine targeting women

N their late 20s 1o 30s

RENVIT B RIBILVFERBOLKENRETT,

Our readers share dreams of the ultimate wedding across an extended age segment.

Age

FHn
20 F
40/ E [Under 20yrs 0.6%
Over 40yrs \ 20~24%
6.4% /- 20-24yrs 9.0%
35~39%
35-39yrs
12.9%
25~29m
30~34i% 25-29yrs
30-34yrs 41.9%
29.2%

T F s :30.67%
Average age:30.6

DT =213 201 2FDFHE 7 r —MERICEIVWTWET,

Data is based on 25ans Wedding readers’ survey in year 2012

Occupation
i ES

S48 (BB [ 4 79,

Office worker (board member, manager)

St 8 (A —ARH)

Office worker (regular employee)

HPIH; (AT - ELEE) 12.2%

Professional (doctor, lawyer, etc...)

HE% - G0% 5 30,

Freelance & Business owner

BBR [ 579

civil servant

TREHR 1 0 5o

Contract worker

IS—R-TILINAR 8.3%

Part-time

S‘iﬁ 3.0%
oo [ 7.7%

ol 10.0%

AHE AL
Total employed 71 .O%

*Otona-kon = Grown-up Marriage

40.5%




25ans Wedding Readers

25 . B HRAT
The Wedding Venue Honeymoon

ER WERESFFNERSHHERNT ERTIEH ML R
REETHNIZRYIF (T8, RBRUADZEDYHFBLONE T, meracrvsenen 103, 8sm

Choice of venue is important. A hotel is often the venue of choice for the wedding ceremony and reception, Average expenditure for honeymoon ¥1,038,000

followed by overseas or shrine ceremonies and “house wedding” receptions at rented facilities.
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Honeymoon destinations
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111'[ Entertaining 411'[ Gorgeous /Iﬁl Ho?e-l /] o l\'7_‘_f 2_._ 15207 8 an :E)PT{7 4_._ 77/A 6_.. Z’.\'f/

I Hawaii i Italy i Maldives {iI France I Spain

5 {BHERY B/
2'ﬁ[ Quality 5Tﬁ Traditional Zﬁl Overseas

Hlrh
811'[ Stylish 211'[ zfnffe P = N )5 =E s ~

BEEAHTY [25ans I IF 1T | HEDSOIAX

76. 41 Comments from
- Lok 2bans Wedding readers

guests: 76.4
Sources of information Reception Party Venue
[SHEDBAPFH L BEPSOFERRPEDIETHRXTH T,

/I L 75{9‘}DT§F55§ II 2 T BE (oD T[25ansTI T2 T IICH TV B RIBISEREEEUT, | (23 . =4 8)
{iI  Bridal magazine fiz

Hotel Venue information is detailed and the photos clearly convey the atmosphere.
2 N {ya_*.y [N 2 N 1\7171;{77‘ | found it useful and | contacted a venue introduced in 25ans Wedding. (Office worker, 23)
i termet fiL House wedding [HEHLT 552 8L BREN 5, HEEDI—7 X—OBEITHVELL,
FSAENT1IT LAY BE—#HICEUATHRER TVELEEEL, | (28%. EPTH)
811 Bridal fair 811 Restaurant The featured venues have a luxury feel and it was useful for coordinating the reception.

| enjoyed reading it together with my Mom. (Professional, 28)

e —RDFEEN I _ )

i wedding hall [BFIAT IV OBBEFFHLETLEDT, ECORBTDHELHF BB DODTLL, | B1#. 518
| wanted to have a reception at a famous hotel and the detailed information was exactly
what | was looking for. (Office worker, 31)

DT —2IF 201 2FEDFHE 7 r —MERICEDVTVET,
Data is based on 25ans Wedding readers’ survey in year 2012.



Readers’ Pr

KLR
Dress

FLZBUTRTH I PREEZER,

VITF1 T EfREBLT, EEESEAYICTIEENIIMDZET,
Design and quality are emphasized when choosing a dress.

Refined quality is their major concern for the wedding overall.

RN FRDEED
REHTFY THEE
2.2 49. 155
Average number of bride’s Average cost of bride’s
dresses 2.2 dresses dresses ¥491,000
I F=9090
THEEH
FLREEAEICZEhoR 2aIl)-— 71 7
Concerns when selecting dresses Jewelry 2SI - [ 7R
:'ngﬁﬁ Average cost of
FH4y o &E it | BEOFOREBRE U7 RO LRI LDVET, o
,l iz Design 211'[ Quality 813'[ Price 413'[ Quality of service Quiality is emphasized when choosing rings. 35 - 9 bl '
Average cost of
wedding ring
¥359,000
[25ans) ITF 17 | REDSOAX B
[ Dress |
FLZDIFE IR SESCAPDPRUNMER DT ETHEEICLEL, ZORDBDF T IV TR BEEATIIENP TEEL
HoTWBT YA ENB EETRTVWTELWTY, (29%. 41 8) COFRF TV DEBEHTTHTVEEZWERVET, (305, FFIH)
The dress feature contained exactly the information | was looking for and was very useful. Thanks to this magazine, we were able to purchase the engagement ring with no trouble.
The featured designs were refined and a pleasure to look at. (Office worker, 29) | want to move on to the marriage ring in the same way. (Professional, 30)
F1—IVDIAH—MF 1= o7 L—ZAXED 1 —%FRMEL I BEIN TV IERERITIToEX I BRAX—8DIEEHE R D32 e TEEL,
ERRLZD ZLARBERH T A=Y B SAELT, (308 41 8) BRNICCOAREE 1= 501 TIRERD RE) AEREHL TOET, (285 £118)
The tulle skirts were charming and numerous refined dresses featuring lace or bijoux were gorgeous; When we went to see some of the featured items, we unexpectedly found just the ring we were looking for.
it expanded my image of what a dress could be. (Office worker, 30) Purchasing this magazine led to our selection of the ring and | was very pleased. (Office worker, 28)
TPV T ERBTEZAVDTH AL DI T IZXTHI VeI LD ER->TVET,
RIBTHZAWEDIBZET, TFEN1DIIENEZIBEDT, (251 41 8)
DT =213, 201 2FDFE T —MERICE IV TVET, We want to choose wedding rings with the same design for the two of us and | would like to add diamonds to mine.
Data is based on 25ans Wedding readers’ survey in year 2012. | think that if we are both wearing the same ring, our feelings will be united as one. (Office worker, 25)



Gift Catalogs

[25ans ) X747 ] < JoNIVER R
2bans Wedding < RING BELL Co., Ltd.

[25ans7 I 717 | Dik@en R BREHZOTXF 7P EEICKRB, WEBICEZLEZHEFTELI230TT,

The refined 25ans Wedding worldview colors the pages of quality gift catalogs; 25ans Wedding editors oversee the selection of gifts that will make guests feel special.

ABBICIE[25ansy T 717 [ iREEBIC L DA RIIRE x— D& BHEL .
TFANND I DDEVWEEAET, HZO7133,000H—-X,
5,000 3—X, 10,000H3—-2N3%&EFE, [25ans] ¥ [25ansV I T
1T ] DR-REUCSISIHDLWT TV 1T U—K T, BB VEER S
BEEFHEL., hEOTERFEELTVEET,

Introductory feature pages produced by 25ans Wedding editors
embody the newlywed couple’s consideration for their wedding
guests. Catalogs published in three versions based on value of gifts
(¥ 3,000, ¥5,000 and ¥ 10, 000 valuations) are provided at luxury
hotels and quality wedding venues that reflect the 25ans and 25ans
Wedding worldview.

BiREEI[25ansy I 7 | RERICE /AU T DBV ERR

Introductory feature pages produced by 25ans Wedding editors
create a quality print environment
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An elegant flower arrangement gift

T

Dan
T
<RIN

$%0%713Round (3,000 3—X). Crescent (5,000

f§3—X). Cascade (10,0003—X) D3F&E

Three catalogs: Round (¥ 3, 000 gifts), Crescent

(¥ 5, 000 gifts) and Cascade (¥ 10, 000 gifts)

LANT L TOELWOEREIES

A restaurant interlude makes a memorable gift




Sample Case

774NV TV ERALEYIVF AT+ 7 B
Leveraging our bridal contents in powerful multimedia

REOHIT7YTED2T7NEERLE 2704 17 MM BHLRELEAND ZSERERMICEVEER P Y —EXDRME
EFBZENTEET, LN TIEDYDHBREEDZ Y FRA/MERML TV B D SZZR R LR A TT,

Visuals produced for print tie-ups can be re-purposed for tabloid, website, or outdoor advertising use, greatly expanding awareness of advertisers’ products and services.
Well-versed in the range of touch-points favored by style-sensitive brides, we will make these and other high-profile initiatives a reality.

ARIPNEZTOMR HE1T7VT

Special Tabloid Magazine tie-ups

\A/%aml ﬁ;‘/ﬂ‘/ﬁ‘/ ILFYT
Department store events

M -3
RBEIRE 17477

Transit ads 7
Website tie-ups




Rate Card 202

ANR=2 =TI B8 ~TiE KX A4 (em) LEHE ™
Space Number of pages Sizelem) Advertising rates(ven)
T 4C1P 27.9x19.8 1,200,000
op
=4 4C1P 229x19.8 1,700,000
Outside back cover . : , )
=3 4C1P 27.9x19.8 1,200,000
Inside back cover
T2 4C2P 27.9%39.6 2,500,000

Inside front cover dps

2022F1RRE
As of January, 2022

0% 7y 7IZIE 4AC1P#H7Y) 300,000 DHIEEN LEICHNET  Fe 2R—JLWENET,
ORENXDEEDNHZE AR T FIL—EDHKIN HVET DT FRI-THEHAZS N,
OLEABTHI NEY LB ONB5E BEHESMITIHEN TEVET, T BHLEEONBICERTIRERE. 7I71/\0—DRE, EFESOREMBICEL. Bt T0BEEEZEV P RET,

OProduction cost for advertorials: ¥ 300, 000/ page. A minimum of 2 pages is required for advertorial booking.

OAdvertorial placement is subject to certain restrictions with regard to content, design, etc. Please contact us for further information.

©OThe publisher reserves the right to reject any advertising whose content is deemed inappropriate. The publisher shall not be held liable for any claims, such as defamation,
violation of privacy, or infringement of copyright, that may arise from the content or subject matter of any advertisement placed.

25anS,...........
HAEHN—ZMEAERE XA NI TR TwN> T107-0062 EREREXRES13-8-38 @S IUESEIL  https://www.hearst.co.jp/ _Wed i
IN=ZN AFAT JJa—3>X  &—IVRER FATRZAIV AT 4T JIb—7 Mail to: weddingadsales@hearst.co.jp (25ansIF1>%) I].g



Closing Dates

35 H 247y 7RAKYIA HILEAREI B F771 KT #YH A 71T #EYIEEF 16:00
On-sale date Order deadline for advertorials ~ Order deadline for advertisements Offline proof deadline Online proof deadline
2022 Summer
(25ans8 R 2 4 RI1143) 6/28 4/4 4/14 5/25 6/1
2022 Autumn
(25anst 1B EHRIH53) 9/28 " 719 8/23 8/30
202 e 12/27(F%) 10/3 10/18 11/22 11/29

(25ans2023F2 A S 45711 $%)

¥ ERREPERFBERIDOZT Y 21—V T, B S LUCRHIN T OB S IBETE TR T,

OHIRIEF 7t ENRI T,

O128RLLT DIREXF . 10% LU T DS ZEIRIE WD REBRIC A BIHED HYET DT, TEBLFBF TS,

ORATINTIWNIEWAEERDERLXFRRIAIL, Kith- £HEHICEETE,S5mMEL ERAIIC AN T2,

OBUIEIRBMUICLVET DT /FOBADBRIAPLLNET RREETLATIN 3358 EEXA TN XFEP/RICPPOEVEIERL TSV POEFTHHBH I FTIVEIRL 2 RIgE ATRL T8,
OAFBICBEL T RIL S 7 D VR TR HER B RN REL ARV —IUCRI, RIGT - 22 ZBELEIV, 7771 ARBOB I &HOMHFREETVT IR HARFEERFF D2, ATBL TSN, FEULIE. http://www.3djma.jp/ZZ S B2,
OF LT AfBIR T 2R DY 27 LFIH (Quick PrintF o7&+ R8) ICRRVES,

OAL A AT FFYIARFHC16:00ERECL TVETH, ZHUSEH B DIFFE T

OJ-PDFR T ANDELBITICHV RADZFFFHIHRETLTVET,

OBRADEHNEVAEERICDOFEL T SRENE FICHM TRBLS L TOWET, HEPLHTT AT,

OQRA—KE )41 X0.35mmTIERL 2231C100%NDT —2%&{ERAL TE . QRA—RDE T EFLDICIH AR F L LR BL AV TESL,

O=ARFIHLIEDIBHEVHLIE BRI TEELADT, H5HUHIT AL,

ONTVY T4 DEMFFO) L S HHUAARFOTIERBICEET,

OLRBDRT Y 21-IVIESHDOFEELET,

OPrinting method: Offset

OLight-color (white) 12-point or smaller type on a dark background or screened type ( 10% or less), which may appear blurred in the final print, should be avoided as much as possible.

OAny critical text or fllustration that must not be cut off in the binding process must allow a minimum 5mm safety margin for any trim edge (top, bottom, right and left).

OThe magazine will be perfect-bound, therefore any spread should be laid out in such a way as to prevent parts of a picture, illustration or text from being trapped in the gutter. In case gutter bleed is inevitable, double pre-press artwork must be submitted.

©ODigital data must be prepared according to production rules set by Digital Data Delivery committee for Japanese Magazine Ad (3djma). In case of offline data transmission, digital data must be accompanied by the latest specification sheet formulated
by 3djma, preflight report and print-out as required. Please refer to http:/Awvww. 3djma.jp/ for more detalils.

©0nline transmission uses a system administered by Digital Send and is limited to data validated with QuickPrint.

©16: 00 deadline for online proofs indicates deadline for receipt at our offices.

©Due to full transition to J-PDF, duplication data is no longer accepted.

OAs setting QR Codes, it must be printed K 100% and white, not CMYK black. It also must have a white background and a white margin around it. The module size must be 0. 36mm.

OPlease be aware that cancellations after the booking deadline are not accepted.

©Schedules are subject to change.

HEARST HEARST

RSN ZMBAERA HASH A~ RN FULL-Sr/8 T107-0062 BREEREEILG-8-38 BEIIESEL  https://www.hearst.co.ip/ digital japan fujingaho
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